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IMPACT

AWARDS 2026

2026 GEN IMPACT Top ERGs & Councils Awards Application

Thank you for applying for the 2026 GEN IMPACT Awards. We look forward to learning more about how you
Innovate, Measure, Progress, Activate, Collaborate, & Transform!

The GEN IMPACT Awards is the premier, annual, global award that recognizes, honors and celebrates the
outstanding contributions and achievements of Employee Resource Groups (ERGs), Business Resource Groups
(BRGSs), and HR & Inclusion Councils, and their Executive Sponsors. These leaders and groups contribute to key
processes within their organizations and demonstrate results in their workforce, workplace and marketplace.

Recipients of the award set the standards of excellence for organizations prioritizing inclusive practices. There are
three types of awards in 2026:

« The Top ERG Awards recognize three groups in each category of Organizational Impact, Talent
Development, Culture of Inclusion, Education, and Community Impact.
o These awards are for individual ERGs, BRGs, and Councils, which may each apply for one Impact
category and be considered for recognition accordingly.
« Note: If 2 or more groups within an organization collaborated on a shared impact and want to

apply together, the application language should reflect this and if selected, a single award will
be presented to the groups.

o Applicants will also answer three questions about key Operational factors: Measurement,
Accountability, Communication.
« The Top 10 Enterprise-wide Awards recognize the contributions of ERGs, BRGs, and Councils which
have made impacts across all categories and operate broadly across their organizations.
o Enterprise-wide applicants will answer all Impact questions, in addition to the key Operational factors.
o Applicants will also respond to questions about Senior Leadership and Middle Management
Commitment.
« The Executive Sponsor Awards recognize individuals who have made meaningful contributions beyond

the basic expectations in the areas of Active Engagement, Coaching and Mentoring, Strategic
Support, and Group Development.

The application process opens March 2 and closes April 17, 2026 at 11:59 pm PST. There is no charge or
obligation to apply. Membership with the Global ERG Network is not required.

Awardees will be notified in July, publicly announced in August, with award rankings revealed during the awards
ceremony at the Global ERG Network Conference on November 10 - 11, 2026, in Charlotte, NC.

If selected for an award, you agree to have at least one representative present to receive your
award at the 2026 Global ERG Network Conference; the conference registration will be
complimentary for one attendee. Entrants are responsible for other costs, including travel and
accommodation expenses.



Applying for this award is deemed as acceptance of these terms and conditions. Terms and conditions may be
amended at the discretion of the competition organizer. Any and all amendments of terms and conditions will be
posted on the Application. Entrants should review terms and conditions periodically for amendments.

Award Acceptance

In order to ensure timely notifications, please add anna@tapestrypartnersolutions.com to your email contacts.

Award winners will be notified in July and must respond to accept the award. If responses are not received within 7
calendar days of initial notification, the award will be forfeited to the next ranked applicant.

Confidentiality

While applications will be reviewed by judges and select internal reviewers, confidentiality of application materials is
generally maintained and identifying information will not be disclosed publicly without the applicant’s consent.
Applicants should still avoid including sensitive, proprietary, or confidential information in their applications. Portions
of anonymized content may be referenced in aggregate or as part of future educational or promotional materials.

The awards ceremony is open to participants and may be recorded for later use in various media formats including
print, radio, television, social media, and the internet. While application content will not be shared publicly with
attribution, anonymized highlights may be referenced during the awards ceremony or in future educational
materials. Any data or information voluntarily presented by applicants during the ceremony or associated
programming may enter the public realm. Entrants should not include information in oral or public-facing materials
that they wish to remain confidential.

Organizers assume no responsibility to ensure the confidentiality of any information disclosed during the award
process and are not responsible for any confidentiality issues that may occur during the course of the award
process and will not be involved in any way with disputes arising therefrom.

Privacy

By applying, each applicant agrees to the organizer disclosing the applicant’'s name, title, phone and email
information to its sponsors, contractors, and agents to assist in conducting the award process and communicating
with entrants.

Publicity And Promotional Activities

Each applicant acknowledges and agrees that select information submitted during the award process may be used to
promote the award process. However, organization names, logos, or personally identifying details will not be made
public prior to the awards ceremony without the applicant’s prior notification. Award winner(s) may be invited to
participate in promotional activities (such as publicity and photography) to celebrate their recognition.

Winners consent to the organizer using their name and image in post-award promotional materials, unless otherwise
indicated in writing. If a winner opts out in writing, the organizer will refrain from using any photos or content
specifically related to their award acceptance in promotional materials. However, the organizer is not responsible for
general event or ceremony photography in which winners may appear, as such images may be used to document or
promote the overall conference experience.

Indemnity
Each entrant agrees to indemnify and hold harmless the organizer from and against any liabilities, losses, claims,
demands, costs (including legal costs) and expenses arising in connection with any breach or alleged breach by the
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appucarit or any represeriiauon, terms or conaiuons or regisurauon or parucipauorn in e awara process.

Disclaimer Of Liability

Organizer accepts no responsibility for late, lost, incomplete, incorrectly submitted, delayed, illegible, corrupted
or misdirected entries or correspondence whether due to error, omission, alteration, tampering, deletion, theft,
destruction, transmission interruption, communications failure or otherwise.

Other Conditions
Entrants warrant and represent to the organizer that they own all rights (including intellectual property)
in the material they submit throughout the award process.

Organizer has the sole discretion to disqualify and/or remove any individual or applicant for any reason that it
deems appropriate before and/or during the award event. All decisions regarding an individual's or team’s

removal and/or disqualification from the award process are final. Judges’ decisions are final.
Please acknowledge to begin your application.

Eligibility Criteria

Submission of the application confirms eligibility and agreement to the application requirements.

1. Applying ERG, BRG, and Inclusion Councils must have operated for at least one (1) year as of March 2026.
2. You must provide supporting documentation to validate responses upon request.

3. The application must be reviewed and certified by one of the following: the Executive Sponsor, the Chief
Inclusion Officer, the Chief Executive Officer (or equivalent).

4. Submissions should highlight new or improved initiatives, programs, and projects from 2025, or long-term
efforts which achieved measurable results in 2025.

5. Examples must clearly highlight your Group's specific contributions to the results reported.



Applicant Details

* First Name * Last Name
. Company Addressl

Address2 : City

Zip Code * Country

--- Select ---

* *

State Phone
* .

Email
*

Your Title:

*
Your ERG-related role:

ERG Board ERG Executive Inclusion Program Manager
Member/Leadership Team Sponsor/Advisor (supporting all or multiple
Member ERGS)

Inclusion Manager or Chief Inclusion

Partner Officer/Inclusion Executive

Other (Please specify)



Provide details for an additional point of contact related to your application.

* First Name * Last Name

* * .
Phone Email

*
Please sign to acknowledge that if selected for an award, you agree to have at least one representative present to
accept the award at the 2026 Global ERG Network Conference. Registration is provided for one attendee; attendees

are responsible for travel and accommodation costs.



Organization Details

* Enter your Group's name written exactly as you would like to see it displayed on the award and in related

materials.

*
In what year was your Group (e.g. the applying Group) established?

O 2024 O 2023 O 2022
O 2021 (O 2020 O 2019
O 2018 QO 2017 QO 2016
QO 2015 QO 2014 QO 2013
O 2012 O 2011 (O 2010
O Prior to 2010
* How many members does your Group have at an organizational level?

O 100 or fewer O 101 - 499 O 500 - 999
(O 1,000 - 4,999 (O 5,000 - 9,999 (O 10,000+

*
How many chapters are there in your Group? (In whole numbers only; enter “1” if the Group operates as a single

entity).




*
In which regions are the nominee's Group members located? Select all that apply.

|:| North America (e.g. United
States, Canada)

|:| North Africa (e.g., Egypt,
Morocco, Tunisia)

|:| United States only

|:| South America (e.g. Brazil,

Chile)
[]

|:| East Africa (e.g., Kenya,
Tanzania, Ethiopia)

Southern Africa (e.g., South
Africa, Botswana, Namibia)

|:| East Asia (e.g., China,
Japan, Korea)

Central Asia (e.g.,
Kazakhstan, Uzbekistan,
Turkmenistan)

|:| West Asia/Middle East (e.g.,

Pakistan, Sri Lanka) UAE, Saudi Arabia, Turkey)

[]
|:| South Asia (e.g., India,
[]

|:| Eastern Europe (e.g.,
Poland, Russia, Ukraine)

Southern Europe (e.qg., Italy,
Greece, Portugal)

*
Your Group’s main source of funding in 2025 is best described as:

O Funded through HR budget O Funded through Inclusion

team/dept budget

O Funded through your
Executive Sponsor's budget

O Other (Please specify)

|:| Central America (e.g.

[

O 0O O O

*
What is your Group’s operating budget in 2025?

O Less than $10k
O $50 - $100k

(O $10k - $25k

O s100k +

O

Mexico, Costa Rica)

Central Africa (e.g., DR
Congo, Cameroon, Gabon)

West Africa (e.g., Nigeria,
Ghana, Senegal)

Southeast Asia (e.g.,
Indonesia, Thailand,
Vietnam)

Northern Europe (e.g.,
Scandinavia, Baltic States)

Western Europe (e.g., UK,
France, Germany, Spain)

Funded through a
"Business Department's” (or
another term) budget

$25k - $50k



*
Which business leader or department provides the primary administration and/or governance for your Group:

O CHRO/VP Human O Exec. Inclusion Council O Business or Business Unit
Resources Council
O CDOI/VP Inclusion O Exec. Leadership Team O Exec. Sponsor

O Other (Please specify)




Application Questions

*
Please select the category for which you are applying:

O Organizational Impact O Talent Development O Culture of Inclusion

O Education O Community Impact

* During 2025, your Group may have implemented new or improved initiatives that impacted your organization in
one or more of the following areas: growing market share/client base, reducing costs, increasing productivity,
driving innovation, improving quality, increasing revenue, increasing safety/security, improving service
delivery/patient care/customer care, creating or improving products and services.

Consider new or improved business initiatives, programs, and projects which had meaningful impact or results on
your organization, and answer the following questions in 3000 characters (approximately 500 words).

®* What was the Situation that your Group addressed?

* What Actions did your Group take directly or to influence the actions of others? (E.g. If your Group met
with Marketing and influenced changes on a new advertising campaign, your answer should outline your
Group'’s actions here, and the Marketing team’s response or action in the Results & Outcomes question
below.)

* What Results and Outcomes were achieved? (Provide available metrics and/or details to quantify and
qualify the response.)



javascript:void(0);

* During 2025, your Group may have implemented new or improved initiatives that impacted talent management
through pipeline development, attraction, recruitment and/or retention of employees from global majority and/or
underserved communities.

Consider new or improved talent management initiatives, programs, and projects which had meaningful impact or
results on your organization in one or more of these areas, and answer the following questions in 3000 characters
(approximately 500 words).

* What was the Situation that your Group addressed?

® What Actions did your Group take directly or to influence the actions of others? (E.g. If your Group
partnered with Talent Acquisition to create a strategy for campus engagement at HBCUs and HSIs, your
answer should focus on the Group’s tasks and actions.)

* What Results and Outcomes were achieved? (Provide available metrics and/or details to quantify and
qualify the response.)
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* During 2025, your Group may have implemented new or improved initiatives that impacted a culture of inclusion
in one or more of the following areas: gaining visible support and involvement from employees, allies, Human
Resources, staff organizations (e.g. marketing, sales, legal, finance), and/or core organizational and/or business
functions (e.g. medical staff, engineering, manufacturing, teaching staff), strategic alignment with other ERGs
and/or HR and Inclusion Councils, increasing linkages to other major organizational initiatives (e.g. safety, quality,
training, service), and/or influencing a change to policies/practices that support inclusive experiences for ERG
members.

Consider new or improved culture-focused initiatives, programs, and projects which had meaningful impact or
results on your organization in one or more of these areas, and answer the following questions in 3000 characters
(approximately 500 words).

* What was the Situation that your Group addressed?

® What Actions did your Group take directly or to influence the actions of others? (E.g. If your Group
presented updates at business function meetings which led to increased membership and engagement,
detail the efforts.)

* What Results and Outcomes were achieved? (Provide available metrics and/or details to quantify and
qualify the response.)
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* During 2025, your Group may have implemented new or improved initiatives that increased knowledge and/or
skills through one or more of the following efforts: organization-wide programming, senior leadership or
management development, Group meetings that included a knowledge and skill building component (e.g. sales,
service, safety, etc.), collaborative event(s) with other Groups or Councils.

Consider new or improved workforce education initiatives, programs, and projects which had meaningful impact
or results on your organization in one or more of these areas, and answer the following questions in 3000
characters (approximately 500 words).

® What was the Situation that your Group addressed?

®* What Actions did your Group take directly or to influence the actions of others? (E.qg. If your Group
contributed insights and consulting to the development of content for Manager Onboarding, your answer
should focus on the Group’s specific efforts.)

* What Results and Outcomes were achieved? (Provide available metrics and/or details to quantify and
qualify the response.)

During 2025, your Group may have implemented new or improved initiatives that positively impacted the broader
community. This may include developing community skills, decreasing barriers to access, building brand loyalty,
fostering economic empowerment, supporting local businesses, and/or enhancing social equity.

Consider new or improved community-focused initiatives, programs, and projects which had meaningful impact or
results beyond your organization, and answer the following questions in 3000 characters (approximately 500 words).

® What was the Situation that your Group addressed?

® What Actions did your Group take directly or to influence the actions of others? (E.g., If your Group partnered
with local organizations to provide career development workshops or influenced corporate social responsibility
efforts to invest in underrepresented communities, describe your Group’s actions and any external
collaborations.)

* What Results and Outcomes were achieved? (Provide available metrics and/or details to quantify and qualify
the response, such as community participation rates, improvements in access to resources, skills developed, or
any measurable community impact.)
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How do you know that your efforts were successful? The answers to the following questions should explain the
efforts related to the initiative, program, or project for which your application is being submitted.

Please answer each question in 1,500 characters or less (approximately 250 words).

* . . . .
Describe the data points or observations you gathered to understand results, progress, or change over time.

» What data did you gather about your efforts?

« Where quantitative data was limited, how did stories, feedback, or lived experience help you assess
impact?

Describe how your Group actively held itself accountable for achieving this impact. Focus on how progress was
assessed, expectations were set, and ownership was maintained over time.

« What checkpoints or signals did you use to evaluate whether you were on track?
« Where progress lagged, how did you adjust priorities, resources, or approach?




Describe how your communications strategy went beyond routine updates to intentionally amplify impact. Focus
on campaigns, moments, or approaches that exceeded standard “business as usual” communications. Highlight
campaigns, narratives, or communication strategies that moved people beyond awareness to engagement,

action, or support.

« What channels were intentionally leveraged, and what made these efforts distinct from routine
communications?
« Include data points where they demonstrate reach, participation, or organizational influence.

Summarize

* . R . .
Provide a concise, celebratory summary of your work and its impact.

This will be shared publicly and read aloud, so focus on the results achieved and the significance of the work—
without internal detail or technical language. The goal is to clearly convey what changed and why it matters.

Limit: 750 characters (approx. 120 words)
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